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Visual Communication
Spring 2018 / MC 2015 Section #:6
A Certified Communicatiofintensive (Cl) course

InstructorKe Jiang, Ph.D.

Office:235HodgedHall

Email:kejiangl@Isu.edu

Class/Lab TimestournalisnBldg.107, Tuesda Thursday12:30014:20
Office HoursTuesdag Thursdayl4:30 D15:30, or by appointmeist

COURSE DESCRIPTION

The mass media are increasingly becoming visiaile you may not have aspirations of being
the person whareates those visuals, you must have a conceptual understanding of the visual
aspects of the mass media to be a successful media practi¥isoat. Communication focuses

on understanding and applying layout and design for multiple platforms and ceeatiegiting
photos/videolt also covers the use of data visualization as a method to explore and
communicate storie3his course is not designed to be a hamuslesign classnly; this course

is alsoabout learning how to be an effective communicatarugh visuaimedia You will use

the principles and skills you learn in this course throughout your academic and professional
careers.

Upon completion of the course, students should be able to:

¥ Recognize the importance of visual communication in todagSs media.

¥ Understand and apply basic design principled knowledgéncludingterminologyas
they relate to the mass media.

¥ Understandchow design components (coltypography compositional elements)
influence perceptions of message content for a gauelience and medium.

¥ Be familiar with the terms and techniques of desayhelp you create and communicate
effectively,

¥ Look at visual images and evaluate them from multiple perspectives

¥ Understand how to establisisualidentity andeffective creativestrategies

¥ Apply to visual communicatioconcepts in redife setting and be able to articulate the
context of the application as well as the rationale foctdmemunicatiorwith artists,
photographers and designers in the meahal

¥ Produce memorablejeaningful and ethical communication material using leading
desktop publishingvideo editing softwareand data analytic tools

LECTURE/LAB COURSE

It is expected that the students have read the chapters prior to class for the background necessary
to properly learn the content and apply the concepts addressed. As a general policy, for each hour
you are in class, you (the student) should plan to spend at least two hours on preparing for the
next class and completing homework and laboratory assignments.
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NOTE: To be successful in this course you must practice with the software programs on a
regular basis. You will not learn all you need to know about these programs simply by coming to
class. Your lab professor will introduce software basics to you, bugauisresponsibility to

master the software. Hands practice is essential to mastery of the software. While your
professor is available for software help outside of class, you MUST become proactive in
troubleshooting and in learning new software skills.

Tutorial Help (Lynda Campus)

This coursestrongly recommends to visit Lynda Campus (Lynda.com website through
LSU website) and to do a lot of training tutorials at any time you are available. This website is
super wonderful training websiteSU Students, Faculty and Stafin access eline training
resources FREBNd 24x7 through.ynda Campus.

Log in using your PAWS ID and passwoldtp://www.lsu.edu/lynda

REQUIRED MATERIALS
Software & Equipment

¥ An Apple or PC laptop with Adobe Creative Cloud subscription
¥ Digital still and video camera (a smart phone is)fine

Recommended Textbooks

¥ Robin Williams (2014)The NorDesignerOs Design Bo(@l?‘ Edition). Peachpit Press.
ISBN-10: 01339661513 ed., 2008 is also fing/ou can access it bytmok on the LSU
library website)

ATTENDANCE & PUNCTUALITY

Attendance is requiredkt is important that you attend every class and arrive on time so that you
can participate in discussion. Coming latéeaving early will be considered an absence. Please
notify the professor in advance if you will be missing class for an excused reason (this could
include personal issues or emergenciaseds job interviews, religious observances, military
obligationsor other events that justify excused absences as penitrersity policie¥ Please

inform the instructor of a planned absence BEFORE cYamsare responsible for aohing any
notes from classmates. Missexhmsor labs cannot be made up.

Communication-Intensive (C-1) course

This is a certified Communicatientensive (Cl) course which meets all of the requirements set
forth by LSUOs Communication across @urrculum program, including

instruction and assignments emphasizing informal and fovMislidl] and techncall;
teaching of disciplinespecific communication techniques;

use of feedback loops for learning;

40% of the course grade rooted in communicaliased work;

practice of ethicahnd professional work standards; and

K K K K K
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¥ a student/faculty ratio no greater than 35:1.

Students interested in pursuitige LSU Distinguished Communicators certificatrony use this
C-I course for credit. For more informatiaout this student recognition program, visit
www.cxc.lsu.edu

LSU Statement On Diversity

Diversity is fundamental to Louisiana State UniversityOs (LSU) mission. LSU is committed to
creating and maintaining a living and learning environment that embraces individual difference.
Cultural inclusion is of highest priority.

LSU recognizes that amving national prominence depends on the human spirit, participation,
and dedicated wordf the entire University community. It further recognizes that the National
Flagship Agenda: LSU 2010 will be realizedlimynging together diverse ideas, perspesive
skills, and talents of the nationOs-@menent scholars, brightest students, and leading higher
education professionals.

Through its students, faculty, curriculum, and culture, the school will create, maintain and
support a supportive climate for learg and working among faculty, students and staff who are
diverse with respect to race, ethnicity, national origin, gender, sexual orientation, gender
identity/expression, age, spirituality, so@oonomic status, disability, family status,
experiences, apions, and ideas.

LSU proactively cultivates and sustains a campus environment that values open dialogue,
cooperation, shared responsibility, mutual respect, and cultural compg2tieackiving forces

that enrich and enhance cutting edge researchrditstteaching, and engaging community
outreach activities. LSU reflects on its past and looks toward the future. Welcome to the Now, a
time and place where diversity is on the move.

Students with Special Needs

If you know of any type of disability or baer to your success in this class, please let both your
lecture and lab professor know as soon as possible. Any student with a documented disability
needing academic adjustments is requested to contact the Office of Disability Services and the
professor, asarly in the semester as possible. All discussions will remain confidential. Please
contact the Office of Disability Services, 112 Johnston Hall, (225)5518. More information

about the UniversityOs policy and procedures can be found online at
http://appl003.Isu.edu/slas/ods.nsf/index

Academic Honesty

Students must adhere to the highest standards of academic honesty. Unless otherwise noted, you
are expected to complete all homework, assignmpragcts, and exams by yourself.

Plagiarism and cheating are serious offenses punishable under the academic dishonesty
provisions of the Code of Student Conduct. Plagiarism is Othe unacknowledged inclusion of
someone elseOs words, structure, ideas,ayrfdadre to identify any source (including

interviews, surveys, etc.), published in any medium (including on the Internet) or unpublished,
from which words, structure, ideas, or data have been takenO (LSU Code of Student Conduct).
Plagiarism includes psenting work created for another course as original work created during

this course. Professors who suspect students of cheating or plagiarism are required to report such
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indiscretions to the Dean of Students. The Dean of Students then determines theaa@pro
course of action, which may include failure on an exam, a paper, or a project; failure in the
course; and/or expulsion from the university.

Pleasaead the LSU Code of Conduct at
http://appl003.Isu.edu/slas/dos.nsf/$Content/Code+of+CoR@penDocument#5.1 for specific
information.

Class Policy

You are NOT allowed to make video and/or audio recordings of ANY class content without
written permission from the professor.

CELL PHONE USE WILL NOT BE TOLERATED IN CLASS

If you are using your cefihone in class, you will be asked to leave. Please silence your cell
phone before class starts.

Writing

While this course is primarily about visuals, all courses within the Manship School of Mass
Communication focus on the importance of writing. To be es&ful in todayOs world, it is

critical that you write well. As such, your grade for each aspect of this course will be based on
design, but also on the quality of your thinking and writing. All assignments should be free of
inaccuracies, weak thinking,gs, spelling errors and grammatical problems. Please consult the
attached document titled Manship School Writing Essentials. In addition, all work for this course

should be in AP style. Your writing for this course will be graded based on your adherémee t
Writing Essentials handout and AP style.

Student with Special Needs

If you know of any type of disability or barrier to your success in this class, please let both your
lecture and lab professor know as soon as possible. Any student with a docudmsatidity

needing academic adjustments is requested to contact the Office of Disability Services and the
professor, as early in the semester as possible. All discussions will remain confidential. Please
contact the Office of Disability Services, 112 dston Hall, (225) 578919. More information

about the UniversityOs policy and procedures can be found online at
http://appl003.Isu.edu/slas/ods.nsf/index

Deadlines, Late Work & Make-Ups

Deadlines will be given for all work; these deadlines will not be extended. Meeting deadlines is
essential to be successful in this course and in the mass communication field. All assignments
must be turned in at the date and time specified, unless oslkeaniicated by your professor.

Late assignments will not be accepted. You will get zero points for each assignment you turn in
late.

IT/Computer issues will NOT be a valid reason for not completing an assignment. You will have
plenty of notice for projeécdue dates, and there are computers available to you in class or to be
checked out in the library for 72 hours at a time.

This strictness is meant to introduce you to the strict deadlines in the communication fields. Late
work can mean a missed story ogpaity or a lost client. If you miss class due to serious and
verifiable emergency (such as jury duty notice, military orders, family emergency, etc.) then you

%
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must contact the professor prior to missing class and turn your work in before class. In case o
verified excused absences, the professor will allow for rugise makeups must be completed
within one week of returning to campus. Verification is required for all excused absences.

Moodle & Email

Moodle is an extension of the class syllabus. Moodlebgiupdated with any class information,
changes, required reading and assignments. Moodle and email are the most effective ways for me
to get in touch with you. Check Moodle and your LSU email AT LEAST ONCE evehofds

for class updates and informatio

Course Components - Basis of Student’s Grade

¥ Components

Points  Percentage Grade Determination

100 pts. 10% Attendance
100 pts. 10% 2 Homework (220, 280)
100 pts. 10% Design Project 1 (Advanced Twitter Analyfics
100 pts. 10% Design Project 2 (Newsletter)
100 pts. 10% Design Project 3 (Flyer)
100 pts 10% Design Project 4 (Resume)
100 pts. 10% Design Project 5 (Mix Portfolio)
100 pts. 10% Design Project 6 (Video)
200pts. 20% Two Exams (100 each)
1,000 pts. 100% Total

¥ Final grading scale
Your grade is based on the number of points that you earn a00of
Grade scal€10-point grading scale)

98D100 A+
93BD97.99 A
90-92.99 A-
87-89.99 B+
83D86.99 B
80D82.99 B
77D79.99 C+
73- 76.99 C
70- 72.99 C
67D69.99 D+
63D6699 D
60 D62.99 D
Below & F
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OA+O grades will be reserved for OUTSTANDING work oiflyou make a D or F in
this course, you must take the course again.

Fall 2018 Course Schedule

If any changes are made to assignments or due dates, it will be annouciesdaind on the
course websit@Moodle). Please readarefully the syllabughe course website, reminders about
assignments or requirements, amstructionsfor lecture and assignments.

Week

Date

Course Schedule

Due dates

Aug.

21

Course Introduction; Syllabus

Aug.

23

Design Principle Overview
LAB: Canva- Manship School Analytics

HW1 12:30pm

Aug.

28

Proximity & Alignment
LAB: Context

HW2 12:30pm

Aug.

30

Repetition & Contrast
LAB: Gephi

Sep.

Color

Sep.

Typography
Work day for Project #

Sep.

11

Design elements
LAB: Intro to Photoshop

Sep.

13

Print Design Exam

Project #1 12:30pm

Sep.

18

Newsletter
LAB: Intro to InDesign

Sep.

20

Work day for Project

Sep.

25

Branding/tone

LAB: Intro to lllustrator

Sep.

27

Work day for Project

7 Oct. 2

Initials Logo

Project #2 12:30pm
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Oct. 4

No class (Fall holiday)

Oct. 9

Work dayfor Project#3

Oct. 11

Resume

Project #3 12:30pm

Oct. 16

Work dayfor Project#4

Oct. 18

Advertising Design Strategy

Project #4 12:30pm

10

Oct. 23

Web Design lecture
LAB: Wix Introduction

Oct. 25

Work day forProject #5

11

Oct. 30

Work day forProject #5

Nov. 1

Intro to HTML, CSS, JavaScript

Project #5 12:30pm

12

Nov. 6

Videography Part 1

Nov. 8

Videography Part 2

13

Nov. 13

Editing aesthetics lecture

Nov. 15

LAB: Intro to Premiere Pro

14

Nov. 20

Work day forProject #6

Nov. 22

No class Thanksgiving

15

Nov. 27

Work day forProject #6

Project #6 12:30pm

Nov. 29

Web Design/Photo/Video Exam




I"#$%68&"
S HHE+, -#".1/+0)1,2).0 #

& Ls
U MANSHIP SCHOOL
MAS S T
S COMMUNICATION

around the world
. fistorical roes of mediains itutions and individuals in society
i irmess and diversity

. Fthical ways of pursuing truth :
jewpoints an experiences domestically and globally

. piversity of ideas,

thearies in presenting v
fyandl

- Ability to think analytically, creatively an

. Understand and apply

. Use, conduct and evaluate
. Understand and apply st isti
. Use technology and curren

_ \Writing clearly and accurately
q work and the work

. diting an gritically pvaluating OW

of others




I"HSOO& HHHRE+ #" [1+0)1,2).0 #

Manship School of Mass Communication

WRITING ESSENTIALS

Writing skills are essential for all of our students, and writing is a skill to be developed in all courses offered in the

Manship School of Mass Communication. Manship faculty will evaluate student writing with consideration for

these fundamental writingpncepts.

WORD CHOICE

The following words are often confused or misused in writing. Make sure you understar

difference:

¥ accept, except ¥ due to, because of

¥ alot ¥ farther, further

¥ allright ¥ fewer, less

¥ affect, effect ¥ its, itOs

¥ among, between ¥ media (plural), medium (singular)
¥ anxious, eager ¥ principal, principle

¥ because, since ¥ stationary, stationery

ACTIVE/PASSIVE
VOICE

English sentences have three basic elements: a subject, a
and an object. In active voice sentences, the igettie action
element of the sentence, the subject is the "doer" of the ac
and the object is the recipient of the action. In passive void
sentences, the subject is not "doer" of the action; the objec
becomes the "doer" of the action. These sentefligeflop the
subject and the object. In general, active voice sentences
preferred because they focus the reader's attention on the
of the action.O Active voice is also more concise because
usually involves fewer words. Although there aiteiations
where passive voice is proper, reliance on passiievo
produces a cumbersome text.

Active: The executive
committeeapprovedhe new

policy.

Passive: The new policy

was approvety the
executive committee.

ANTECEDENT/
PRONOUN
AGREEMENT

A pronoun usually refers to something earlier in the text (its
antecedentand must agree in numbigr singular/plurai

with that to which it refersA pronoun's antecedent may be
either a noun or another pronoun, buhiistbe clear what the
antecedent is in either case.

A pronoun should have only one possible antecedent. If th
is more than one possible antecedent for a personal prono
a sentence, make sure that the pronoun refers only to one
them:

Also, pleaseote that countries and organizations are NOT
people. In a sentence in which a country or organization ig
subject, the second reference is to OitO (singular) and Oits
(singular possessive).

Incorrect: If a student loses|
their books, they should go
to lost and found.

Correct: If students lose
their books, they should go
to lost and found.

Incorrect: Jerry called
Steve 12 times while he wa
in Reno.

Rationale: The pronoun
"he" could refer either to
"Jerry" or to "Steve."

Incorrect: McDonaldOs
cancelled all of their
advertising, and they later
regretted doing so.
Correct: McDonaldOs
cancelled all of its
advertising, and it late
regretted doing so.

*n
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PARALLEL
CONSTRUCTION

An article or gpreposition applying to all the members of a
series must be used either before the first term or be repeg
before each term.

Correlative expressior{poth, and; not, but; not only, but alsq
either, or; first, second, third; and the like) should befokd
by the same grammatical construction.

Whenmaking comparisonghe things you compare should b
couched in parallel structures whenever that is possible an
appropriate.

Incorrect: The French, the
Italians, Spanish and
Portuguese

Correct: The French, the
Italians, the Spanish and th
Portuguese

Incorrect: It was both a
long ceremony and very
tedious.

Correct: The ceremony wayg
both long and tedious.

Incorrect: My income is
smaller than my wife.
Correct: My income is
smaller than my wife's.

ATTRIBUTION/
CITING

Presenting ideas and phrases from another writer as your ovagiarjgm and is

unacceptable.

In journalistic writing, attribution is indicating your source for a piece of informatitou
must attribute any judgment or opinion statements. You shmildttribute known facts.

PUNCTUATION

Commas and periods always go inside quotation marks.-S¢

Ol like to go swimming,0

OF QUOTES colons and colons do not go inside quotation marks. If a | she said, Obut | am afraid g
statement ends in a quotedestion allow the question mark | getting sunburned.O
within the quotation marks to end the sentence. On the oth
hand, if a questin ends with a quoted statement thatdsa May asked her daughter,
guestion, the question mark will go outside the closing "Who are you going out
quotation mark. with tonight?"
Who said, "Fame means
when your computer moder
is broken, the repair guy
comes out to your house a
littl e faster"?
SUBJECT/VERB Singular subjects need singular verbs; plural subjects need My brotheris a nutritionist.
AGREEMENT plural verbs. Collective nouns (herd, team, botculty, etc.) | My sistersare

take singular verbs.

mathematicians.

PREPOSITIONS

A preposition describes a relationship between other words
a sentence. Examples are: after, at, beside, between, durin
into, on, with, etc. In everyday speech we often use
prepositions where they are not necessary. Eliminate
unnecessary prepositigrErticularly those at the end of

sentences.

The book fell off ef the
desk.

Where did they go te?
Where is your college at?

For more help with writing style, the following Web sites and books are recommended:
The Guide to Grammar and Writindpttp://grammar.ccc.commnet.edu/grammar/
The Online Writing Lab (OWL) at Purdue Universitittp://owl.english.ptdue.edu/owl/

Latest edition oBtrunk, W., White, E. & Angell, R.Ae Elements of Style, Longman.

Latest edition ofrhe Associated Press Stylebook and Briefing on Media Law
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